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What This Presentation Will Cover 

● Social media branding 
basics

● Crafting your authentic 
online voice

● Identifying tools to grow 
your social media 
accounts



#1 —Basics of Social Media Branding



What You Need Before Jump Starting Social Media 

● Register / create mobile-friendly + user friendly 
website

● An authentic, clean cut logo representative of your 
brand 

● Securing social media accounts using org’s names
○ Without these basics, a launch or a rebrand could 

massively fail



Rule #1 — Figure Out Your Niche / Theme

● Who’s your audience? 
○ 1) Veterans/Military
○  2) Veterans who love dogs 
○ 3) Civilians who support both veterans + service 

dogs
●  Important to figure this out and expand

○ If possible, don’t get political nor feature content 
irrelevant to service dogs or military 



Rule #1 — Figure Out Your Niche / Theme - Pt. 2

● What kind of content will you be promoting? 
● Have you determined brand colors + created a logo? 
● Will you simply curate content or feature your own? 
● Who will you follow / like? 



Good Example











#2 —Crafting Your Authentic Voice



#2 - Communicating Authenticity on Social Media

● There are many service dog provider organizations 
across the country—some good, some bad

● Questions to think about before unleashing social 
media
○ How will you differ from the competition? 
○ Will you curate and create content? 
○ Will you apply strategy into posts? 



#2 - Tips for Appearing Authentic on Social Media

● DO
○ Develop / build upon your brand
○ Create unique graphics + in-house content
○ Post videos to increase engagement
○ Incorporate call-to-actions (CTAs) into posts



#2 - Tips for Appearing Authentic on Social Media

● DON’T
○ Share a picture or video and claim as your own

■ Learn about copyrights + reuse/modification of 
photos

○ Have sloppy graphics
○ Post infrequently or once every few months



The Three C’s of Branding on Social Media

1 — Clarity 

2 — Consistency

3 — Constancy 

*This is important for your website, social 
media, materials, and mission*

Source: https://advicemedia.com/blog/patient-communication/importance-of-online-branding/ 

https://advicemedia.com/blog/patient-communication/importance-of-online-branding/


#3 —Tools for Effective Social Media 
Use



#3 - How to Manage Your Brand on Social Media

● With your theme developed and social media presence 
established, you need tools for management

● Depending on the size and scope of your organization, 
you may need a staffer or SM / digital expert to help 
manage accounts

● I’ll list three free-affordable options



Buffer



Buffer Pricing



Hootsuite



Hootsuite Pricing 



Later



Other Tips

● Don’t buy social media followers EVER
● Invest in programs like Adobe Creative Cloud or Canva to 

create graphics or videos 
● Develop social media campaigns with measurable goals

○ Post with a purpose + CTA
● Track analytics to see what’s working and what’s not 

working
● Read industry blogs to learn the latest trends / posting tips



Questions?

Let’s connect!

E: Gabriella@GabriellaHoffman.com 

IG: @Gabriella_Hoffman

TW: @Gabby_Hoffman

FB: @TheGabbyHoffman OR @gabriella.hoffman

mailto:Gabriella@GabriellaHoffman.com

